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Hello Everyone, 

 School’s out and the heat is on!  Here’s hoping it will be a good summer for you.  I know that Wanda and I are look-
ing to our escape to the UP of Michigan in July.  What are your plans for summer? 

 Our inventory in Phoenix continues to be very low.  Pricing is rising and there is demand by Buyer’s. (See the new 
report on pg 2.  The report will always reflect data that’s about 2 months old, since this report is updated on the 7th of the 
month but I think it gives you an easy to see picture of the market.)  Mortgage rates dipped several times in May to a new all 
time low of 3.78% for a 30-year fixed.  Money is there, but a Fed Reserve Board study showed that most Lender’s are looking 
for a 720 credit score and 20% down.  If you’re below a 680/10 situation, a loan will probably be difficult.  Some good news 
for condo Buyer’s.   The LA Times reported in May that the FHA is looking at relaxing their standards regarding condo loans. 
(It’s about time!)  Flippers are playing a big part in the current market.  They tend to buy at the Trustee Sale auctions, do repairs 
and then sell.  Many of these investors are selling at 2x of what they paid for a property.  This trend will continue, but margins 
will be smaller.  The Nat Association of Home Builders says Phoenix is the 2nd most improved market in the US.  All of that 
good news is tempered by continuing reports of appraisals not meeting sales prices.  That is a result of pressure on Appraisers 
to keep values low and also due to the fact they are dealing with data up to 90 days old.  Realtor magazine says we should ex-
pect to see Short Sales move along faster starting June 15.  Freddie Mac and Fannie Mae have new guidelines that require them 
to address a short sale application within 60 days and to respond to an offer within 30 days of submission.  Finally, Congress 
just extended the Nat’l Flood Insurance Program for 60 days yesterday.  Pressure your Members of Congress to work harder to 
get this program renewed for at least another 5 years.  Part of the Washington concern seems to be including vacation/
investment homes in the same rate structure as an owner occupied home.  There is a 25% rate increase set to go into effect for 
second/vacation homes on July1.  We need a speedy and fair resolution to this dispute and long term reinstatement of the na-
tional flood insurance program.  Yes, flood insurance is required even in some areas right here in the Phoenix market.  Without 
that insurance being available and in force, sales that would normally happen will not close.  That will hurt Buyer’s, Seller’s and 
the overall Real Estate market.  Please take a minute to send an email or make a phone call to your Washington Representa-
tives. 

 I am appreciative of the opportunity to provide some counseling to Carol in Mesa and Elly and Phyllis in Sun Lakes 
on what’s the best way for them to handle their current housing issues.  I look forward to working with each of you to bring 
about a satisfactory result.  I continue to hunt for that right property for Amrita and also Arvind in Edmonton, Theresa and 
family in MN (see you at the end of June), Rob in Tempe, Moghis in St Louis, etc.  I look forward to meeting with several in-
terested Yooper’s while I’m on vacation next month, too.  It’s a great time to be a Buyer, if you have lots of patience waiting to 
find a property you like on the market.  Seller’s, pricing has risen in most Valley areas.  Now might be a good time for you to 
sell.  Even if you think you’re underwater, give me a call and let’s confirm that to be true for your situation.  You may be pleas-
antly surprised.  If you have friends or family looking to buy or sell a home, I sure would appreciate a referral from you.  I 
promise that person will receive great customer service! 

Regards, 

JEFF  GERBER  
A B R ® ,  G R I ® ,  S R E S ® ,  R E A L T O R ®  

Visit my website at: www.jeffgerberrealtor.com 
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New Listings 8,727

-4.2% -19.8%
from Mar 2012:

9,107
from Apr 2011:

10,881

YTD 2012 2011 +/-
36,434 46,143 -21.0%

5-year Apr average:  11,453

New Contracts 10,665

-8.4% 6.9%
from Mar 2012:

11,649
from Apr 2011:

9,972

YTD 2012 2011 +/-
43,036 38,341 12.2%

5-year Apr average:  9,440

Closed Sales 8,303

-5.0% -11.4%
from Mar 2012:

8,739
from Apr 2011:

9,375

YTD 2012 2011 +/-
30,683 32,804 -6.5%

5-year Apr average:  7,979

Median
Sold Price

$137,611

5.9% 25.1%
from Mar 2012:

$129,900
from Apr 2011:

$110,000

YTD 2012 2011 +/-
$128,000 $110,000 16.4%

5-year Apr average:  $140,962

New Contracts Median Sold Price ($1,000s)
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Active Listings 11,756

Min
11,756

Max
57,883

5-year Apr average

11,756

37,213

Mar 2012 Apr 2011
12,895 33,023

Avg DOM 86

Min
86

Max
135

5-year Apr average

86

109

Mar 2012 Apr 2011 YTD
91 106 89

Avg Sold to
OLP Ratio

92.8%

Min
83.1%

Max
92.8%

5-year Apr average

92.8%

88.1%

Mar 2012 Apr 2011 YTD
 91.2%  88.0%  92.0%

Copyright © 2012 RealEstate Business Intelligence, LLC. All Rights Reserved.
Data Source: ARMLS. Statistics calculated May 02, 2012.



o you know anyone buying or
selling a home?  A qualified
real estate professional offers

unparalleled value. I’ll provide tips
for home staging, aid with
financing, and more!

D

hen you understand the
process of buying or selling
a home, you’re

equipped to make the
best decision. Call
me today!  I will
guide you every step 
of the way.

W

o you know the difference
between a Home Warranty
Plan and homeowner’s

insurance? Home warranties are
service contracts that cover the
failure of home systems and
appliances due to normal wear 
and use. Homeowners insurance
indemnifies the homeowner
against damage or liability arising
from some unknown or contingent
event.  Both offer valuable budget
protection for the homeowner, and
they can work in conjunction with
one another.  For example, if a
water heater leaks and floods the
home, the home warranty will
replace the water heater, while
homeowners insurance may cover
the secondary water damage. 

For complete budget protection, 
I recommend that all my clients
include an Old Republic Home
Protection Plan in their home
transaction. Call me today for more
information about how a home
warranty can benefit you.

D

he average American drives more than 13,000 miles every year.  According
to the statistics, that makes driving significantly more dangerous than
skydiving once a month.  Of course, driving is a necessity for most of us and

when it comes to you and your children, the name of the game is risk-reduction.

The Center for Disease Control (CDC) lists the following guidelines to help
keep your kids safe.  Be aware that the laws often vary from state-to-state and
may change depending on where you travel.

T
Guidelines for Child Safety Seats

• Buckle all children under the age of 12 in 
the back seat of the car—even after 
they’ve outgrown their safety seats.

• Secure infants in rear-
facing seats as long as 
they fit (up to the height 
or weight limit of the 
seat). Keep them rear-
facing at least until 
they’re one year old and 
a minimum of 20 lbs.

• When kids have outgrown rear-facing 
seats, place them in forward-facing 
safety seats until they reach the weight 
or height limit of the seat, usually 
occurring around age four, at 
approximately 40 lbs.

• Before they reach the age of eight or a 
height of 4’9”, kids who have outgrown 
their forward-facing seats should ride 
in booster seats until the lap belt lies 
properly across the upper thigh and the 
shoulder belt fits across the chest.

Book early: Three weeks in
advance is a general rule
of thumb for the best deals.

Be flexible: Airfares can vary
widely depending on the day
you travel.  Kayak.com features
a calendar with day-by-day
fluctuations of the best fares across a
given range of dates, so you can plan
accordingly.

Buy directly from the airline: Use
expedia.com or other travel websites to find

which airline offers the best fare to your
destination—then visit the airline’s website
where you’ll often find a better deal.

    Track your airfare: Use Yapta.com to track
the price of a ticket you’ve already
purchased.  If the price drops, many
airlines will give you the lower price.  It
never hurts to ask!

If you are working with another Real Estate Professional, please disregard this notice.                                                                                                                           Copyright © 2012

n 2002, Travelocity mistakenly offered a flight from Los Angeles to Fiji for
$0!  A few lucky travelers jumped on it and the website agreed to honor the
“offer.”  Only dumb luck can deliver a free trip to a tropical paradise, but

smart planning will help you save big on your next flight.
I

Finding the Best Airfare 

Jeff Gerber, ABR, GRI, 
SRES

The Empowered Team LLC
Real Estate for Today

Tel: (602) 330-7272, jeff@jeffgerberrealtor.com, www.jeffgerberrealtor.com, Lic. #: SA540122000



3 cups diced cold, cooked chicken 
1 cup diced apple 
1/2 cup diced celery 
2 green onions, chopped 

1/2 cup chopped walnuts 
3 tbsp. balsamic vinegar 
5 tbsp. olive oil 

salt and pepper 
to taste 

Mix chicken, apple, celery, onion, and walnuts together in a large bowl. 
Mix vinegar and oil in separate bowl, toss with salad. Season with salt and
pepper. Let rest 10 - 15 minutes, mix again, and chill.

Chicken Salad Balsamic 

hether you do-it-yourself or hire an expert to handle the task, tiles offer
durable support, they’re easy to clean, and the right style can add color and
character to any room.  Here are a few tips that will spice up your living space.

Experiment: Before you begin a tiling project, ask your supplier for
a few sample tiles to take home.  You may be surprised how well
(or poorly) a given color or style works in a particular room.

Consider going bold: A powerful pattern of alternating colors,
such as deep green tiles next to beige tiles, can make a strong
statement in the right room.  Of course, if you plan to change the
surrounding decorum at some point, keep all the colors neutral.

Arrange with style: The standard, square grid arrangement can
work well in many settings, but you can turn tiles at a 45 degree
angle for a “diamond” shaped arrangement.  You can also add
borders and mix different sizes, shapes, and styles to create a
unique look.  DK Publishing’s 10,001 Hints & Tips for the Home
provides excellent diagrams for potential layouts along with an
extensive guide for installation.

W
Fresh Ideas for Tiling Walls 

Many factors come into play when
buying a home and the familiar adage
reminds us that “location, location,
location” is chief among them.
Studying the market value of
surrounding homes doesn’t give you
enough information to make a solid
buying decision.  When exploring 
a prospective new neighborhood,
consider the following tips.

Take a wider view: Explore nearby
neighborhoods.  A nice neighborhood
at the very edge of a sketchy
neighborhood might not be the best—
or the safest—investment!

Dig deeper: The National Association of
REALTORS® recommends a search for
local newspaper articles about the
neighborhood. Are there environmental
hazards in the area or a new shopping
mall in the works that will triple the traffic?

Keep coming back: Investment guru
Suze Orman suggests returning to the
area several times, at different times
throughout the day.  Observe things like
traffic, freeway noise, and the general
vibe of the neighborhood.  A great deal
can change from sunrise to sunset.

Get to Know the 
Neighborhood 
Before You Buy 

Jeff Gerber, ABR, GRI, SRES
The Empowered Team LLC
3370 N Hayden Road - Suite 123-119
Scottsdale, AZ 85251
Tel: (602) 330-7272
www.jeffgerberrealtor.com
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May 3, 2012 

 
SALES   Month over Month 
 
Sales in April declined from March to land at 8,435. The March to April 4.9% decline is 

minor compared to the 22.3% increase in sales from February to March, and continues 

the overall upward sales trend line between January and April.  

 

 
SALES   Year over Year 
 
April sales of 8,435 represents a 9.6% decline from April 2011’s figure. Sales remain in line 

with the 12 month average of 8,365.  

ARMLS STAT               MAY 2012 
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ARMLS STAT          MAY 2012 

NEW INVENTORY 
 

New inventory declined 3.3% to 9,176 new listings in April.  This is the eighth month out 

of the last twelve recording declines. While declines in new inventory at the market wide 

level have reduced the supply side of the market balance equation, continuing reduc-

tions, notably at lower price points, is contributing to an undersupply of inventory and 

exerting upward pressure on pricing.  

TOTAL INVENTORY 
 
Total inventory continued its downward trend in April to land at 20,676. Particularly prob-

lematic are the Active With Contingency listings (AWC) which are counted with Actives in 

the MLS.  Of the 20,676 active listings, only 12,932 are active, and 7,747 are active with 

contingency. AWCs are listings that are under contract where the Seller has requested 

that the listing remain active and marketed for back-up contracts. While they remain ac-

tive, they are not readily available for sale, since they cannot be sold to another Buyer.  

While this is problematic for potential homebuyers, decreases in active listings available 

for sale does exert sorely needed upward pressure on pricing.   
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ARMLS STAT           MAY 2012 

MONTHS SUPPLY OF INVENTORY (MSI) 
 
MSI remained relatively stable in April at 2.5 months. Market wide MSI is tracked only as a ba-

rometer of overall market health.  It is not, however, indicative of MSI in smaller market 

niches, which can vary widely depending on the supply and demand balance in a particular 

niche.  In the first quarter as reported in STAT Plus, MSI ranged from 1.93 months, for proper-

ties between $30,000 and $100,000, to 52.50 months for properties over $3,000,000.  

NEW LIST PRICES 
 

New list prices remained relatively flat in April, with the median list price at $150,000 and the 

average list price slightly declining by 1.8% to and at $228,600.  

http://www.armls.com/docs/stat-plus/stat-plus-q1-2012.pdf
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SALES PRICES 

 
Both April’s sales price metrics continued on the upward pricing trend line begun in Novem-

ber of last year.  Median and average sales prices reacted to the upward pricing pressure 

exerted by lower inventories.  In April, the median sales price climbed 6.2% to $138,000.  

The average sales price also rose by 4.8% to land at $189,000. With six months of upward 

sales price momentum, the Valley appears poised for pricing recovery, albeit moderate and 

slow.  

ARMLS STAT          MAY 2012 
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THE ARMLS PENDING PRICE INDEX™ 
 
The Pending Price Index is a metric unique to ARMLS which uses pending data in the MLS 

system to forecast future pricing.  In the past ARMLS tracked this metric sixty and ninety 

days into the future.  However, the volatility of short sales, characterized by prolonged and 

unpredictable changes in terms and closing dates, and their disproportionate percentage 

in the sixty to ninety day pending pool, diminished the reliability as PPI moved into further 

out into the future. STAT may or may not resume forecasting out sixty or ninety days, once 

the predictions become more reliable.   

 

Last month the thirty day average price prediction of $180,000 was 5.11% below the actual 

average of $189,200.  April’s prediction of the median sales price of $133,000 missed the 

mark by 3.76%, compared to the actual median sales price of $138,000. 

 

The current PPI predicts that the May median sales price will rise to $139,900 and the av-

erage to remain steady at $189,000.  

ARMLS STAT          MAY 2012 
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PPI SUPPLEMENT 
 
The PPI Supplement focuses on newly pended properties added to the total pending pool each 
month.  Noteworthy this month is the continued steady decline in pending units in the $50,001 to 
$100,000 and the $100,001 to $150,000 price ranges. STAT first published the PPI Supplement in 
June 2011.  Since that time the makeup of properties in the $50,001-$100,000 range fell from 33% 
of total pendings to 20%, or 3,595 units to 1,849. The percentage of actives in the $100,001 to 
$150,000 range rose from 22% in June 2011 to 24.5%. As the availability of lower priced properties 
declines, activity tends to shift to the next higher range. 
 
April’s Supplement data also reports continuation of the upward trend begun in February for pend-
ing units in the price ranges of $150,001 through $350,000. Diminishing inventory in the lower 
ranges exerts market pressure to the next higher ranges, a typical phenomenon of market recov-
ery.  

Pending Contracts Signed In April 

Price Range 
PPI 

Avg 
PPI 

Med 
PPI 

Units 
Units % of 

Total 

<=50,000            35,063             36,199         709  7.86% 

50,001 - 100,000            78,721             80,000      1,849  20.49% 

100,001 - 150,000          126,266           126,000      2,207  24.46% 

150,001 - 200,000          173,759           172,700      1,488  16.49% 

200,001 - 250,000          226,137           225,000         873  9.67% 

250,001 - 300,000          274,385           273,000         562  6.23% 

300,001 - 350,000          326,245           325,000         367  4.07% 

350,001 - 400,000          376,320           375,000         237  2.63% 

400,001 - 450,000          426,327           425,000         191  2.12% 

450,001 - 500,000          475,663           475,000           99  1.10% 

500,001 - 550,000          531,604           530,000           87  0.96% 

550,001 - 600,000          578,706           579,500           66  0.73% 

600,001 - 650,000          628,542           630,000           45  0.50% 

650,001 - 700,000          679,386           675,000           36  0.40% 

700,001 - 750,000          732,491           730,500           28  0.31% 

>=750,001       1,232,837        1,050,000         180  1.99% 
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PPI SUPPLEMENT - $/SQ FT 
 
The PPI/SQ FT report examines on a rolling four month basis incremental gains or losses in the price per 

square foot of newly pended properties added to the pending pool each month.  Since ranges above 

$350,000 have relatively small numbers of pendings each month, they are more vulnerable to influence by 

one or several atypical sales, and thus can be rendered statistically insignificant.  Most notable this month is 

the consecutive gain in $/SQ FT in the $250,001 to $300,000 ranges, $2/SQ FT from March to April, and $11/

SQ FT since January.  

Pending Contracts Signed In April 

Price Range 
PPI 
Avg 

PPI 
Sq Ft 

PPI 
Units 

Avg Pending 
Price SqFt 

 <=50,000           35,063         1,188            709              30  
 50,001 - 
100,000           78,721         1,456         1,849              54  

 100,001 - 
150,000         126,266         1,747         2,207              72  

 150,001 - 
200,000         173,759         2,033         1,488              85  

 200,001 - 
250,000         226,137         2,273            873            100  

 250,001 - 
300,000         274,385         2,503            562            110  

 300,001 - 
350,000         326,245         2,773            367            118  

 350,001 - 
400,000         376,320         2,897            237            130  

 400,001 - 
450,000         426,327         3,121            191            137  

 450,001 - 
500,000         475,663         3,198              99            149  

 500,001 - 
550,000         531,604         3,303              87            161  

 550,001 - 
600,000         578,706         3,400              66            170  

 600,001 - 
650,000         628,542         3,741              45            168  

 650,001 - 
700,000         679,386         3,818              36            178  

 700,001 - 
750,000         732,491         3,856              28            190  

 >=750,001      1,232,837         4,898            180            252  

Pending Contracts Signed In March 

Price Range 
PPI 
Avg 

PPI 
Sq Ft 

PPI 
Units 

Avg Pending 
Price SqFt 

 <=50,000           35,088         1,178            737              30  

 50,001 - 
100,000           78,338         1,458         2,186              54  

 100,001 - 
150,000         125,893         1,773         2,478              71  

 150,001 - 
200,000         173,230         2,045         1,507              85  

 200,001 - 
250,000         226,105         2,281            933              99  

 250,001 - 
300,000         275,100         2,550            554            108  

 300,001 - 
350,000         326,331         2,751            377            119  

 350,001 - 
400,000         375,754         3,021            266            124  

 400,001 - 
450,000         427,168         3,128            172            137  

 450,001 - 
500,000         478,457         3,208              76            149  

 500,001 - 
550,000         528,305         3,220              86            164  

 550,001 - 
600,000         577,791         3,471              71            166  

 600,001 - 
650,000         635,347         3,473              47            183  

 650,001 - 
700,000         679,768         3,789              37            179  

 700,001 - 
750,000         733,255         3,862              29            190  

 >=750,001      1,279,186         5,093            178            251  

ARMLS STAT          MAY 2012 
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FORECLOSURES PENDING 
 
Foreclosures pending ticked up by 27 units to 18,056 in April, the fourth month in a row 

of the recently flattened foreclosures pending trend line. Foreclosures pending represent 

property at some stage in the foreclosure process before the property is acquired by the 

lender. The Valley’s foreclosures pending reached their monthly high of 50,568 in No-

vember 2009.  Overall, even with the recent flattening, the trend line since that high has 

been downward with very little deviation. Since distressed sales (foreclosures and short 

sales) negatively influence pricing, continued declines in foreclosures pending are seen 

as a prerequisite to the Valley’s recovery.  

ARMLS STAT          MAY 2012 
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ARMLS STAT          MAY 2012 

AVERAGE DAYS ON MARKET (DOM) 
 
Average days on market (DOM) dropped by 6 days to 86 in April.  The decline in days on 

market over the last twelve months from 106 to the current 86 represents a brisk market 

overall, but is not indicative of DOM in smaller market niches. STAT recorded the highest 

DOM of 138 in February 2008.  

DISTRESSED SALES 
 
Distressed sales, a composite of foreclosures and short sales, continued in April to de-

cline as a percent of overall sales. Once as high as 74% of total sales, distressed sales 

(3,711) fell 2.8% compared to March to land at 44% of total sales.  In addition, April con-

tinued the trend begun in December of dominance of short sales over foreclosures.  The 

reversal represents a growing lender preference for work out through short sale over 

taking a property back through foreclosure.  
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1 http://www.bls.gov/lau/ssamatab1.txt    
2 Elliott Pollach, April 23, 2012 For Immediate Release 
3http://www.census.gov/newsroom/releases/archives/governments/cb12-62.html 
4 http://www.marketwatch.com/story/mortgage-rates-hit-record-lows-freddie-mac-2012-05-03?
link=MW_latest_news 

COMMENTARY 
 
Among the positive news this month, STAT reports strong sales activity despite a decline from March, reduc-

tion in the average DOM and declining distressed sale percentage of total sales.  The more significant news 

comes from sales price figures. The median sales price increased 6.5% and 6.2%, for March and April respec-

tively, and average sales prices increased 8.4% and 4.8% for the same months.  Pricing resurgence is essential 

to the Valley’s recovery. Many Sellers are trapped in their homes, unable to sell because their home values 

are less than the mortgages owed on their properties. Sellers, who cannot liquidate their present home be-

cause of their negative equity, cannot re-nter the market as potential Buyers.  Thus historically low sales 

prices have paralyzed large portions of the market. 

 

The upward pricing pressure exerted by dwindling inventory at the lower end, drives potential Buyers to the 

next higher price point.  Even with decreased inventory at the low end of the pricing spectrum, the Valley’s 

housing affordability is still desirable and fueling high demand, as seen in robust sales figures. 

 

Inventory levels are considered a vital component of the supply and demand balance. On first glance, total 

active inventory of 20,676 belies the difference between a property that is truly active and available for sale, 

and property that is active but with contingency (AWC). AWC properties are counted in active inventory to 

accommodate Sellers who request that their homes remain on the market.  These Sellers don’t want to risk 

losing a potential second sale if their primary Buyers can’t consummate the transactions. However, Sellers 

whose properties are AWC, can only accept back up offers, a small consolation to a second Buyer who is not 

sure if he will ever move into first position. 

 

To illustrate the effect of AWC’s on properties available for sale, consider that the active inventory below 

$350,000 accounts for 76% of the total actives.  There are currently 15,661 active properties in MLS $350,000 

or below.  This breaks out into 54%, or 8,526, that are active and available for sale and 46%, or 7,135, that are 

active with contingency and not available for sale.  Dwindling inventory will move some Buyers up to a higher 

range, assisting the recovery, but it will also squeeze out Buyers who can neither absorb the increase, nor se-

cure financing for higher mortgages. 

 

The Valley continues to make economic strides that support the recovery.  On May 2, the Bureau of Labor 

Statistics posted their metropolitan seasonally adjusted unemployment rates for March, with Phoenix/Mesa/

Glendale at 7.6%, or 153,564 unemployed workers.  This contrasts favorably with the March 2011 figures of 

8.8%, or 186,556 unemployed.1   Phoenix economist Elliott Pollach in his April 23 release noted that greater 

Phoenix added 40,300 jobs over the past year.2 

 

Recently released State government tax collections by the US Census Bureau, cited Arizona with the third larg-

est state revenue increase of 18.5%. During the recession employment in both state and local state and local 

government sectors was hit particularly hard.  Increased tax revenue should bode well for that sector’s job 

growth. On May 3, Freddie Mac released the results of their mortgage interest rate survey citing the average 

30 year fixed rate of 3.88%, down from 4.71% a year ago.4 this represents a historical low. 

 

Employment, housing affordability, pricing and interest rates are all moving forward in the right direction.  

Steady as she goes aptly describes the Valley’s recovery in April. 

http://www.bls.gov/lau/ssamatab1.txt
http://www.census.gov/newsroom/releases/archives/governments/cb12-62.html
http://www.marketwatch.com/story/mortgage-rates-hit-record-lows-freddie-mac-2012-05-03?link=MW_latest_news
http://www.marketwatch.com/story/mortgage-rates-hit-record-lows-freddie-mac-2012-05-03?link=MW_latest_news
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	Hello Everyone,
		School’s out and the heat is on!  Here’s hoping it will be a good summer for you.  I know that Wanda and I are looking to our escape to the UP of Michigan in July.  What are your plans for summer?
		Our inventory in Phoenix continues to be very low.  Pricing is rising and there is demand by Buyer’s. (See the new report on pg 2.  The report will always reflect data that’s about 2 months old, since this report is updated on the 7th of the month but I think it gives you an easy to see picture of the market.)  Mortgage rates dipped several times in May to a new all time low of 3.78% for a 30-year fixed.  Money is there, but a Fed Reserve Board study showed that most Lender’s are looking for a 720 credit score and 20% down.  If you’re below a 680/10 situation, a loan will probably be difficult.  Some good news for condo Buyer’s.   The LA Times reported in May that the FHA is looking at relaxing their standards regarding condo loans. (It’s about time!)  Flippers are playing a big part in the current market.  They tend to buy at the Trustee Sale auctions, do repairs and then sell.  Many of these investors are selling at 2x of what they paid for a property.  This trend will continue, but margins will be smaller.  The Nat Association of Home Builders says Phoenix is the 2nd most improved market in the US.  All of that good news is tempered by continuing reports of appraisals not meeting sales prices.  That is a result of pressure on Appraisers to keep values low and also due to the fact they are dealing with data up to 90 days old.  Realtor magazine says we should expect to see Short Sales move along faster starting June 15.  Freddie Mac and Fannie Mae have new guidelines that require them to address a short sale application within 60 days and to respond to an offer within 30 days of submission.  Finally, Congress just extended the Nat’l Flood Insurance Program for 60 days yesterday.  Pressure your Members of Congress to work harder to get this program renewed for at least another 5 years.  Part of the Washington concern seems to be including vacation/investment homes in the same rate structure as an owner occupied home.  There is a 25% rate increase set to go into effect for second/vacation homes on July1.  We need a speedy and fair resolution to this dispute and long term reinstatement of the national flood insurance program.  Yes, flood insurance is required even in some areas right here in the Phoenix market.  Without that insurance being available and in force, sales that would normally happen will not close.  That will hurt Buyer’s, Seller’s and the overall Real Estate market.  Please take a minute to send an email or make a phone call to your Washington Representatives.
		I am appreciative of the opportunity to provide some counseling to Carol in Mesa and Elly and Phyllis in Sun Lakes on what’s the best way for them to handle their current housing issues.  I look forward to working with each of you to bring about a satisfactory result.  I continue to hunt for that right property for Amrita and also Arvind in Edmonton, Theresa and family in MN (see you at the end of June), Rob in Tempe, Moghis in St Louis, etc.  I look forward to meeting with several interested Yooper’s while I’m on vacation next month, too.  It’s a great time to be a Buyer, if you have lots of patience waiting to find a property you like on the market.  Seller’s, pricing has risen in most Valley areas.  Now might be a good time for you to sell.  Even if you think you’re underwater, give me a call and let’s confirm that to be true for your situation.  You may be pleasantly surprised.  If you have friends or family looking to buy or sell a home, I sure would appreciate a referral from you.  I promise that person will receive great customer service!
	Regards,
	JEFF GERBER 
	ABR®, GRI®, SRES®, REALTOR®
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