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Hello Everyone, 

 It’s been a beautiful breezy and warm April here in Phoenix.  That certainly is not he case in many other 
parts of the US.  I hope this newsletter reaches you and finds you, your family and friends have been spared from 
the devastation seen in so many places. 

 The real estate market here in the Phoenix continues to be dominated by an inventory of homes from fore-
closures, Short Sales and investor fix and flips.  We saw record March sales, nearly 10,000 deals, the highest sales 
numbers in 5.5 years!  Those sales are dominated by investors and have caused the overall inventory to drop to 
‘near normal’ levels or below normal levels.  Buyer’s are finding less to choose from and more competition to pur-
chase the ‘nice’ properties.  Mike Orr, from the Cromford Report says the whole market is looking better than it did 
a year ago.  “I think we’re well past the peak of foreclosures,” said Orr. The good news continues as record snow-
bird numbers are being reported for this winter.  There were an unusually large number of Eastern Canadian’s 
spending their money and winter in The Valley instead of heading to FL.  Interest rates continue to hold in the 5’s.  
Fannie Mae is helping buyer’s of their foreclosed homes with up to 3.5% of closing costs paid by the Seller for 
owner occupied properties that will close by June 30.  That’s potentially great news for first time home buyers.  
Speaking of foreclosures, March saw a decrease in the number of Trustee Sale notices.  Notices of foreclosure and 
actual foreclosures were down to about 5000 each last month.  Some good economic notes for the area include 
news hat the industrial real estate market showed excellent improvement in the first quarter.  The AZ Dept of 
Revenue also says auto sales surged up 28% over 2010.  Kiplinger's ranks Phoenix as one of the Top 11 cities on a 
comeback list.  Finally, keep an eye on legislation introduced by US Rep Bill Posey of FL.  He is proposing to allow 
Buyers’ to use retirement assets to purchase certain foreclosed properties (there will be a 2 year hold clause) without 
an early withdrawal penalty.  That’s potentially huge news for Baby Boomers with thoughts of snowbirding. 

 Slightly premature congrats to Chris from St Louis.  We should get word later today that his offer to pur-
chase an investment condo in Scottsdale will be approved.  Belated congrats to Mark & Amanda of Gilbert on the 
birth of their (she’s so cute) daughter Zoe.  I had an enjoyable Sunday afternoon earlier this month with Charn, 
Devinder and friends from Alberta exploring the investment property market.  I’m searching for Buyer’s for a new 
short sale listing in Chandler (thanks, Craig & Shannon of UT), a cute and well updated Sun Lakes (thanks, Mark & 
Cathy form MI) and a now reduced to only $175,000 move-in ready home (thanks Patty) in Chandler’s Andersen 
Springs.  Please pass along news of these listings to anyone you know looking for a home.  I would also really ap-
preciate if you would mention my name to anyone looking to purchase a home.  Your referrals really help me grow 
my business.  Thanks, in advance, for placing your trust in me. 

Regards, 

JEFF GERBER  
A B R ® ,  G R I ® ,  S R E S ® ,  R E A L T O R ®  

Visit my website at: www.jeffgerberrealtor.com 



Copyrighted Information provided by The Cromford Report 
www.cromfordreport.com 

 

The table above  provides a concise statistical summary of today's residential resale market in the Phoenix metropolitan area. 

The figures shown are for the entire Arizona Regional area as defined by ARMLS. All residential resale transactions recorded by ARMLS are included. Geographically, this 
includes Maricopa county, the majority of Pinal county and a small part of Yavapai county. In addition, "out of area" listings recorded in ARMLS are included, although 
these constitute a very small percentage (typically less than 1%) of total sales and have very little effect on the statistics. 

All dwelling types are included. For-sale-by-owner, auctions and other non-MLS transactions are not included. Land, commercial units, and multiple dwelling units are also 
excluded. 



give my best to my clients
because I want their home
purchase experience to be

smooth and stress-free. If you have
real estate needs, or know someone
who does, call me today!

I

o you know the difference
between a home warranty
plan and homeowner’s

insurance? Home warranties are
service contracts that cover the
failure of home systems and
appliances due to normal wear and
usage.  Homeowners insurance
indemnifies the homeowner
against damage or liability arising
from some unknown or contingent
event.  Both offer valuable budget
protection for the homeowner, and
they can work in conjunction with
one another.  For example, if a
water heater leaks and floods the
home, the home warranty will
repair or replace the water heater,
while homeowners insurance may
cover the secondary water damage. 

For complete budget protection, I
recommend that all my clients
include an Old Republic Home
Protection Plan in their home
transaction. Call me today for
more information about how a
home warranty can benefit you.

D

pril showers bring May
flowers to beautify the yard.
If you are selling or buying 

a house, let 
me assist you 
in making a
“blooming” deal.

A
hether you’re traveling for business or pleasure, make your
safety and security at your hotel a priority.  Always follow
these safety measures recommended by the American Hotel & Motel Association:

aking risks is scary for most people because it moves them out of their
“comfort zone.” However, taking calculated risks can produce great
rewards — both personally and professionally. Try these tips to nudge

yourself out of your comfort zone and identify responsible risks that could
greatly improve your situation:

• Discover your unique strengths, and 
capitalize on them. For example, 
find a creative solution to jump-start 
a project at work.  Or even better, 
offer to lead the project team —
especially if you are historically 
a follower.

• Reach out to people you admire and 
ask them to mentor you. They will 
feel flattered, and likely be 
happy to share their knowledge 
and experience. 

• Take small steps — daily, weekly, or 
monthly — to consciously challenge 
yourself to move beyond your 
comfort zone. Then, congratulate 
yourself for your risk-taking efforts, 
no matter how big or small, and 

no matter what 
the outcome — the
important thing is
that you had the 

courage to step out
and do it!

T
Taking Responsible Risks for Success 

W
• Make every effort to stay only in those 

establishments that have deadbolt 
locks and a peephole in the door. 

• Make sure that all windows and 
doors are securely locked, including 
connecting doors between rooms. 

• Park in a well-lit area away from trucks, 
vans, dumpsters, open fields or woods. 

• Do not discuss your room number 
within earshot of strangers and keep a 
close eye on your key.

•Use the hotel or room safe for valuables. 

• Never answer your door without first 
looking through the peephole. Hotel 
employees will be in uniform, and be 
able to provide identification. When in 
doubt, phone the front desk to confirm 
the person’s identity. 

• When returning to your hotel in the 
evening, use the main entrance. If you 
sense that you are being followed, 
don't go directly to your room. If you 
have reason to believe you're in 
immediate danger, seek out hotel 
security personnel or activate the 
nearest fire alarm. 

Hotel Security 

If you are working with another Real Estate Professional, please disregard this notice.                                                                                                                           Copyright © 2011

Jeff Gerber, ABR, GRI, 
SRES

The Empowered Team LLC
Real Estate for Today

Tel: (602) 330-7272, jeff@jeffgerberrealtor.com, www.jeffgerberrealtor.com



1 4-oz jar chopped 
pimentos 

1 14-oz can artichoke 
hearts, drained & diced 

1-1/2 C mayonnaise 
1  7-oz can diced green chilies 

6-8  fresh jalapenos (or to taste), 
diced 

4 oz grated Monterey Jack cheese
1/2 C  grated Parmesan cheese 

Additional Parmesan cheese 
to cover 

Coat a shallow 1-1/2 qt casserole dish with non-stick spray.  Drain and reserve 2 teaspoons
of pimiento. Mix remainder of pimiento, artichokes, mayonnaise, green chilies, and
jalapenos; stir in Monterey Jack cheese and 1/2 cup Parmesan cheese. Spoon into casserole;
sprinkle with additional parmesan cheese and  2 teaspoons pimientos. Bake uncovered at
325 degrees for 30 minutes or until bubbly.  Serve with crackers or baguette bread slices.

Artichoke & Jalapeño Dip

1. What year did Americans first observe
Memorial Day?

a. 1942
b. 1934
c. 1976
d. 1868

2. Memorial Day was originally dedicated
to honoring what?

a. The memory of all fallen soldiers
b. The memory of fallen Civil 

War soldiers
c. The Veterans of Foreign Wars
d. The victims of the Korean War

3. Memorial Day was originally known as?
a. Memorial Day
b. Veterans Day
c. Decoration Day
d. Fallen Soldiers Day

4. When is Memorial Day?
  a. The last Monday of May
b. The 28th of May
c. The 3rd Monday of May
d. The Weekend of the 30th

ANSWERS:1–d; 2-b; 3-c; 4-a

othing puts a damper on summer fun like mosquitoes, those
annoying little bloodsuckers that can also spread dangerous
diseases. Here’s how to limit your appeal to these pesky insects

and banish them from your space in natural and inexpensive ways:
N
• Avoid sweet smelling perfumes, body 

lotions or hair products – they’re 
“mosquito magnets.”

• Mosquitoes are repelled by certain 
scents.  Plant citronella, marigolds, 
lemongrass, basil, lavender and 
catnip around your yard and 
in strategically placed planters to 
deter them.

• Increase air motion. Use a stand-
mounted reciprocating fan when you're 
on the deck or patio to circulate the air. 
Air motion makes it impossible 

for these lightweight vampires to 
maneuver, and it reduces your body 
heat and perspiration, which attract 
them in the first place.

• Create a natural mosquito repellent. 
Simply mix 5 or 6 drops of an essential 
oil that mosquitoes dislike (citronella, 
eucalyptus, cinnamon or lemongrass 
oil) to one cup of water and 
spray all over your body.  You can also 
try drinking two tablespoons of apple 
cider vinegar each day for systemic 
protection.

Banish the Bite!

Memorial Day
Trivia 

Jeff Gerber, ABR, GRI, SRES
The Empowered Team LLC
3370 N Hayden Road - Suite 123-119
Scottsdale, AZ 85251
Tel: (602) 330-7272
www.jeffgerberrealtor.com
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April 6, 2011 

 
SALES   Month over Month 
 
The good news for March is its sales figure of 9,933, which is the highest monthly sales 
total in the previous sixty-six months. March figure is also the 5th highest sales record 
since 2001. This represents a 38.8% gain over February total sales and completes the 
upward pattern for the quarter, typical of every Q1 since ARMLS began keeping records in 

the highest sales figure in five years is.  Clearly Buyers are taking advantage of the 
phenomenal affordability of Valley housing. 

 
 
SALES   Year over Year 
 

February gains of 2008 to 2009 (77.9%) and 2009 to 2010 (17.5%).  Higher sales totals 

supply. 

ARMLS STAT          APRIL 2011 
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ARMLS STAT          APRIL 2011 

NEW INVENTORY 
 
New Listings added to the market increased 16.7% over February (+1,765) to 12,312. This 
represents only  1% increase over the previous 12 month new listing average of 12,152.  

TOTAL INVENTORY 
 
Total inventory which remained relatively flat in Q1, Q2 and Q3 of 2010, began a down-
ward trend in late Q4 which continued into March.    March inventory declined 7.5% from 
February to a total of 37,632 units. This figure is the lowest total inventory in the last 

oversupply which must be reduced in any plausible recovery scenario.   
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ARMLS STAT          APRIL 2011 

MONTHS SUPPLY OF INVENTORY (MSI) 
 
More good news comes with the decline in the MSI to 3.79 months, representing a signifi-
cant 33% drop and the lowest  MSI in the past 12 months. MSI under 4 months is catego-

months.  The MSI metric when calculated for the entire market is merely a barometer of 
overall market health.  It is not relevant to small market niches which have their own sup-
ply and demand and thus their own MSI. Lower MSI is a price driver, which is sorely 

have huge impact, but if this is the start of a trend rather than a blip, we might expect 
some positive pricing pressure later in the year.   



4  

 

NEW LIST PRICES 

 
Median and average new list prices have been on parallel declining trends over the last 
twenty-four months. Median new list price declined 3.2% in March to $120,000 and the av-
erage new list price declined 1.1% from February to $201,100. While the net losses from 
February are not steep, the drops from the all time highs of the past decade are far more 
painful.  Median new list price fell in March to $120,000 from the decade high in February 
2006 of $303,900, a 61% decline in value. Similarly, the average new list price of $201,100 in 
March fell from a decade high of $421,950 in January 2007, a 52% decline in value.    

SALES PRICES 

 
Sales prices follow a similar long term downward trending path forged by new list prices.  In 
March median sales prices remained steady hovering around $110,000, hardly deviating 
from the downward trajectory established over the previous twelve months. Average sales 
prices increased slightly (1.4%) from February, settling at almost the same level as January at 
$157,800.  The overall decline in just the last twelve months from a high median of $130,000 
in May 2010 and a high average of $179,900 in June of 2010  is not very good news. Pricing is 

 

ARMLS STAT          APRIL 2011 
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The ARMLS Pending Price Index is a predictive tool unique to ARMLS.  It forecasts the aver-
age and median sales prices ninety days into the future based on the pending sales in the 
MLS system.  Its accuracy diminishes the further into the future it goes, as new pendings 

average sales price, and the actual was $157,800, only 1.25% off the mark. The median 
sales price predictor last month was $114,000 and the actual came in at $110,000, 3.5% 
lower. Declines in the median and average prices reflect larger numbers of lower end 
closed properties which exert negative pressure on pricing. 
 

PPI predictions for the next ninety days indicate the median will rise to $113,000 in April, 
drop $10,000 to $103,000 in May and rise $6,000 to $109,000 in June.  The average sales 
price predictions follow a similar up-down-up pattern.  PPI predicts the average sales price 
to rise to $163,000 in April, drop $13,000 to $150,000 in May and then rise slightly to 
$152,000 in June.  While the declines in pricing signal good news for Buyers who want to 
take advantage of the lowest pricing of the decade, they are unwelcome news for Sellers 
who endure the ill effects on their equity wrought by a market oversupply unduly influ-
enced by distressed properties.  

 

ARMLS STAT          APRIL 2011 
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FORECLOSURES PENDING 
 
Foreclosures pending continue on the downward trend established over the last twelve 
months, which in April 2010 was 47,836 and in March was 37,037, 22.58% lower than a 
year ago. Lender owned sales are at the root of declining prices, so declines in the fore-
closures pending which feed the lender owned sales is good news.  Recovery is going to 
be a slow and painful process and eliminating the disproportionate influence of foreclo-
sures is a must. 

ARMLS STAT          APRIL 2011 

LENDER OWNED SALES 
 

3,553 to 4,586 in March.  Over the last twelve months lender owned sales have ac-
counted  for a low of 36.5% of total sales in June 2010 to a high of 49.6% of total sales in 

at 46.2%.  This metric is a double edged sword: increase in lender owned sales as a per-
centage of total sales exerts negative pressure on pricing.  However, lender owned sales 
have to be greatly reduced to halt the declining prices. Thus, by being sold off, their 
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ARMLS STAT          APRIL 2011 

AVERAGE DAYS ON MARKET 
 
Average Days on Market (DOM) for March was 114, deviating by only one or two days 

market contribute to negative pricing pressure.  Average DOM for the entire market re-
flects overall market health and is not representative of DOM in smaller niche markets or 
individual price ranges. 

DISTRESSED SALES 
 
Distressed properties are a combination of lender owned sales and closed short sales.  
They represent transactions which are sold under duress by the home Seller or sold by 
the lender after foreclosure.  Total distressed properties for March were 6,485 and rep-

1,509.  Short sales for March accounted for 19.1% of total sales.  High percentages of dis-
tressed properties is more medicine that the Valley has to swallow.  In March, ARMLS 
launched the Fannie Mae Short Sales Assistance Desk (SSAD)1 to assist Subscribers and 
their Sellers in transactions where the normal short sale approval process has bogged 
down.  ARMLS hopes that this new assistance from Fannie Mae on properties where Fan-
nie Mae is the first lien holder will move more short sale properties to faster closing.   
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COMMENTARY 
 

-so-good news. In the plus column are the five year sales high of 9,933, the 
lowest total inventory in the last twelve months of 37,632, an MSI below four months for the first time in twelve 
months and a 22.8% reduction in foreclosures pending from a year ago.  All welcome news!  On the not-so-good 
front is the median and average pricing picture for both new list and sales prices, which continue on a disappoint-

sales) disproportionate percentage of total sales.  And as the PPI predicts, this is not going to right itself any time 
soon. 
 
The pattern of good news mixed with not-so-good is all too familiar as the Valley marches through its long recov-
ery.  The real estate market cannot correct itself in a vacuum. It is dependent on jobs and net migration into the 
state which must precede its return to better days.  Like the seasonal rebirth that occurs in nature each spring, 

tate market. The Phoenix Metropolitan area (Maricopa and Pinal Counties) which grew 28.9% from 2000 to 2010, 
grew only .017% from 2008 to 2009 and 2009 to 2010.2   From August 2009 through July 2010, net migration into 
the Valley was negative, ranging from a loss of 1,000 in May of 2010 to a high of 25,500 in August of 2009, or an 
average monthly loss of 13,958.   Starting in August of 2010 the loss pattern reversed and the Valley saw positive, 
albeit small gains, averaging 2,769 per month.3 

 
Unemployment figures which had been under reported until the census data was released in March, now show 
that the unemployment rates for January and February in the Valley were 9.29 and 9.28 respectively.  Yet, in Febru-
ary Phoenix metro saw a month over month increase of 16,700 non-farm jobs in the government and private sec-
tors.4 

 
More promising are recent announcements which indicate that jobs are coming and soon.  Jobs will entice positive 

th Mayor Gordon 

vanced Health, expected to attract thousands of biomedical jobs to the Valley.5   Yulex will be expanding its rubber 
production capabilities with a new facility in Chandler which will create 100 full time jobs and 500 part time, and 
grow to 300 full time in five years.6  

pects to start construction in Q2 and be completed by 2012. Gestamp Renewables plans to build a steel facility in 
Surprise which will employ 50 in the first phase, bring in 100 construction jobs and eventually employ 300 at the 
factory.7  

of promise.  
1 http://www.armls.com/training-and-events/fannie-mae-short-sale-assistance-desk.aspx 
2 U.S. Census Bureau and EBR Database 
3 EBR Database Online 
4 http://www.azcentral.com/12news/news/articles/2011/03/29/20110329phoenix-mayor-phil-gordon-gives-final-state-city-address-
today.html 
5 http://www.azcentral.com/arizonarepublic/business/articles/2011/03/18/20110318biz-yulex0318.html 
6 http://www.bizjournals.com/phoenix/news/2011/03/17/first-solar-jobs-coup-could-eclipse-600.html 
7 http://www.bizjournals.com/phoenix/news/2011/02/22/gestamp-renewables-to-build-steel.html  
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