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Hello Everyone, 

 Sorry that this month’s newsletter is getting to you a bit late.  I enjoyed a cool and rainy weekend in Milwaukee, WI 
for a friends daughter’s wedding at the end of  September and have been quite ill ever since.  The good news is that I’m starting 
to feel better, it’s finally cooled down in Phoenix and I get to look forward to a trip to PA for my 40th High School Class Re-
union in a couple of weeks.  Yes, I’m old and somewhat crazy to leave AZ’s best weather of the year to head to what’s proba-
bly going to be a cold weekend in PA, but it seems like a great chance to reacquaint with old friends. 

 The market in Greater Phoenix has completely reversed since the fourth quarter of 2010 when the bottom end was 
over-supplied and getting weaker. Now the strongest demand is below $100,000 and inventory levels are dropping fast even 
during the late summer when they normally increase. Demand from investors for homes they can turn into rentals is very sig-
nificant. In contrast the higher price ranges were relatively strong over the past year but are now suffering from a sharp fall in 
demand.  Demand for homes priced over $200,000 and especially over $300,000 is low.  Seller willingness to price to the mar-
ket continues to be a struggle.  There are great very high end ($800K+) bargains for those able to make cash purchases. 

 Overall average sales prices have shifted from the $83 to $84 per sq. ft. that we saw in the first half of the year, down 
to $79 to $80 per sq. ft. over the last two months. This was almost entirely due to a shift in the mix in favor of the lower end 
homes and away from expensive homes when sales are down sharply. The fact that median sales prices have hardly moved tells 
us that it is a change in the blend rather than a fundamental price movement.  However we now see prices increasing at the 
lower end of the market and declined at the higher end so the situation has become more complex. 

 Those are generalized trends, of course.  Selected areas remain in high demand by normal and snowbird Buyer’s and 
that allows for better pricing support in those selected areas.  Interest rates remain low.  There are some moves pending that 
may effect the costs for VA Buyer’s and also may limit the conforming loan maximum amounts, but full rulings on those issues 
are still pending.  Now might be the best time to buy instead of waiting simply because there are signs of pricing increases in 
areas and some higher loan costs in the near future. 

 Congrats to Primo & Marissa who did close on their Moon Valley home last month.  The same for Cabot and his 
Pointe Tapatio home.  We’re expecting the Bhullar’s from Edmonton to close on a N Phoenix investment property within the 
next couple of days.  The Short Sale offer for PJ & Robert’s Queen Creek home is moving along well.  I’m excited to report a 
contract within the first weekend of listing Jeff & Virginia’s Chandler home.  Next important task is to help them find a nice 
home to downsize into.  Showings have been brisk, but offers not so much for Patty’s home in Chandler.  If you know of any-
one looking for a nice 3 bedroom home this could be what they are looking for.  We’re awaiting the return of snowbird Buyer’s 
to snatch up Mark & Cathy’s Sun Lakes home.  I’m still on the lookout for the right home for a number of clients, but can 
always use your help with referrals of anyone you know who might be looking to purchase a home or sell a home.  Your refer-
rals mean the world to me! 

Regards, 

 

JEFF GERBER  
A B R ® ,  G R I ® ,  S R E S ® ,  R E A L T O R ®  

Visit my website at: www.jeffgerberrealtor.com 
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The table above  provides a concise statistical summary of today's residential resale market in the Phoenix metropolitan area. 

The figures shown are for the entire Arizona Regional area as defined by ARMLS. All residential resale transactions recorded by ARMLS are included. Geographically, this 
includes Maricopa county, the majority of Pinal county and a small part of Yavapai county. In addition, "out of area" listings recorded in ARMLS are included, although 
these constitute a very small percentage (typically less than 1%) of total sales and have very little effect on the statistics. 

All dwelling types are included. For-sale-by-owner, auctions and other non-MLS transactions are not included. Land, commercial units, and multiple dwelling units are also 
excluded. 



hether he’s smiling and friendly, or scowling and scary, how do you
ensure that your pumpkin will last through Halloween? Here are a
few ways to extend the life of your prize-worthy pumpkin:

• Soak your carved pumpkin in a mild bleach solution (1 tsp. bleach to a gallon 
of water) for eight hours, then spray daily with the solution.  The soaking and 
spraying hydrate the pumpkin flesh, and the bleach is antimicrobial.

• Spray the carved areas with a commercial spray-on anti-fungal pumpkin 
preservative to fight mold, rot and decay.  It’s clean and easy to use.

• Limit exposure to the elements—keep your pumpkin cool, out of direct 
sunlight, and away from any warm air/heat source 
that will speed dehydration and shorten its lifespan.  

• Use artificial illumination—a candle burns 
extremely hot, so using an artificial source of light, 
such as a flashlight, will extend the life of your 
pumpkin—and is much safer, as well.

W

lean hands look good and smell nice, too. And everyone knows that the best
and most effective way to stop the spread of illness is frequent hand
washing.  But did you know that:

give my best to my clients because
I want their home sale or purchase
experience to be as smooth and

stress-free as possible. If you have real
estate needs, or know someone
who does, call me today.

I

eaves are changing color and
the air is brisk – fall is
definitely here!  Give me a call

for a free market
evaluation of your
home. Have a
spooky (but safe)
Halloween!

C
Hand Washing for Health L

Preserve your Pumpkin 

For these reasons and more, it’s imperative to wash y  our hands frequently and
vigorously with soap and water, or with an alcohol-based sanitizer if soap and water
are not available.  Teach children the proper technique and th  e
importance of hand washing.  As a consumer, inform restaurants,
daycare facilities, health care providers and hospitals that you
are concerned about their use of proper hand washing to help
control infections, and remind them that hand washing offers
great rewards in terms of preventing the spread of illness.

If you are working with another Real Estate Professional, please disregard this notice.                                                                                                                           Copyright © 2011

• We have between 2 and 10 million bacteria 
between our fingertips and elbow. 

• Up to half of all men and a quarter of 
women fail to wash their hands after 
a trip to the bathroom. 

• Right-handed people tend to wash 
their left hand more thoroughly than 
their right, and vice versa. 

• Germs can survive for up to three 
hours on hands. 

• Fingernails and the surrounding areas 
harbor the most microorganisms. 

• Millions of germs can hide under 
rings, watches, and bracelets.

s a real estate professional, 
I know the stress that a
home system or appliance

breakdown can create for a home
seller during the listing period or
for the buyer after close of sale.
Fortunately, you can prevent that
stress with a home warranty that
provides coverage for both the
seller and the buyer!

A Home Warranty Plan is a service
contract that protects your home’s
major systems and appliances for a
specified period of time.  Should a
failure occur during the term of the
Plan, a qualified contractor is
dispatched to repair or replace the
covered item for a nominal service
call fee. Help is only a phone call
away, 24/7, 365 days a year!  

For complete peace of mind, 
I recommend an Old Republic
Home Protection Plan for all of my
clients.  Call me today for more
information on how a home
warranty can benefit you.

A

Jeff Gerber, ABR, GRI, 
SRES

The Empowered Team LLC
Real Estate for Today

Tel: (602) 330-7272, jeff@jeffgerberrealtor.com, www.jeffgerberrealtor.com



ost home winterization tips involve costly upgrades to improve energy
efficiency. However, we’re going to focus on five DIY projects that
require little or no money, but can pay big dividends!

Clean the Gutters: Clogged gutters can lead to ice dams resulting in costly repairs, or
to water falling next to your foundation, which could possibly flood the basement.
Drain External Faucets: Water sitting in pipes connected to outside faucets can
freeze and burst the pipe. This could flood your basement, leading to possible
water damage and mold problems. 
Caulk Drafts: Search for drafts around windows and doors and caulk them. Place
a tissue over the suspected draft area; if the paper flutters, you've got a draft. Buy

rubber draft stoppers to eliminate drafts at the bottom of doors.
Replace Furnace Filter: Increase furnace efficiency by
replacing the filter every six months. 
Install a Programmable Thermostat: Recoup the cost of the
thermostat in one month alone by setting the thermostat at a
cooler temp when you’re sleeping or out of the house, and to a
higher temp when you’re at home. 

M

Directions:
Melt butter in large Dutch oven. Stir in flour; heat and stir until smooth. Gradually add milk,
stirring constantly until thickened. Add potatoes and onions; bring to a boil, stirring constantly.
Reduce heat; simmer for 10 minutes. Add remaining ingredients; stir until cheese is melted. Season
to taste with salt, pepper, onion powder, and garlic powder.  

Fall 
Selling Tips 

Fall is a beautiful season to put a home on
the market.  Here are some tips to make
your home seem bright, warm and
inviting to prospective home buyers:
• Attend to the lawn. Take care of any 

brown spots in the grass, and rake up 
fallen leaves regularly.

• Transition your garden to fall plants.
Replace fading summer plants with 
colorful mums. Add a few subtle fall 
decorations (think pumpkins on the 
doorstep or a tri-colored corn wreath on 
the door) to give your home an 
inviting look and add to its curb appeal.

• Pay attention to indoor decorations. 
Fall-colored window treatments or 
seasonal dinnerware will give your 
home a fresh, current look.

• Amp up outdoor lighting. In the fall, 
days get progressively shorter and 
you may need to show your home 
after dark. If there’s insufficient 
outdoor lighting, or if lights are dirty 
or not working, buyers will be turned 
off before they ever step inside.

• Update online photos. If you listed 
your home in the summer, update 
your photos with new fall shots. 
Pictures from the previous season 
will date your listing.

Ingredients:
2/3 cup butter or margarine
2/3 cup all-purpose flour
7 cups milk
4 large baking potatoes, 

baked, peeled and cubed 
(about 4 cups)

4 green onions, sliced (or one 
diced and sautéed onion)

12 bacon strips, cooked and 
crumbled

1-1/4 cups shredded cheddar cheese
1 cup sour cream

Salt to taste
Black pepper to taste
Garlic powder to taste
Onion powder to taste

Winterize Your Home on the Cheap

Idaho Baked Potato Soup with Bacon 

Jeff Gerber, ABR, GRI, SRES
The Empowered Team LLC
3370 N Hayden Road - Suite 123-119
Scottsdale, AZ 85251
Tel: (602) 330-7272
www.jeffgerberrealtor.com



1  

 

September 6, 2011 

 
SALES   Month over Month 
 

turn in August sales is a small but welcome reprieve, and follows the wave pattern set 
over the last ten months of 2011.  
 
 
 
SALES   Year over Year 
 
Sales were up 18.4% over the August 2010 figure. The 8,717 sales in August represent the 
third highest August sales figure of the decade, surpassed only by August 2004 (8,992) 
and August 2005 (10,031).  

ARMLS STAT          SEPTEMBER 2011 
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ARMLS STAT          SEPTEMBER 2011 

NEW INVENTORY 
 
A total of 10,089 new listings were added to the market in August, a 10.4% increase over 
July. This figure is in line with the 2011 new listings average of 10,862 added to the mar-
ket each month. Even with the 10.4% uptick in August, the trend line for new listings has 
been downward for the previous twelve months.  

TOTAL INVENTORY 
 
Total inventory dropped again in August for the seventh month in a row to 26,983, 2.4% 

represents a continuing reduction in overall market supply, and is seen as good news.  
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MONTHS SUPPLY OF INVENTORY (MSI) 
 

January. An overall market MSI is only a barometer of market health and not indicative of 

 

NEW LIST PRICES 
 

list price rose .2% to $189,200.  Both the median and averages figures are best described 
as flat lined, showing no inclination toward recovery in the immediate future.  New list 
pricing appears to have bottomed out fueling speculation on how soon they increase, 
rather than will they go lower.   
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SALES PRICES 

 
Sales prices are following the same lackluster performance of list pricing.  The median sales 

in all sales prices for the previous 12 months remain relatively flat on an anemic downward 
trend line.  Even though sales activity is robust, since most of the activity is at the low end, 
median and average pricing remain depressed.  

ARMLS STAT          SEPTEMBER 2011 
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The ARMLS Pending Price Index is a predictive tool unique to ARMLS which uses pending 
sales data in the MLS system to forecast the median and average pricing trends ninety 
days into the future. Its predictive accuracy diminishes with time as new pending proper-
ties are added to the system.   As a harbinger of future pricing, it is a useful tool for future 
strategic decision making by Brokers, Agents, Buyers and Sellers. 
 

 
  
This month PPI predicts the median sales prices to be $110,300 in September, drop to 
$105,000 in October and fall again to $100,000 in November.  Average sales prices are ex-
pected to be $152,000 in September, and follow the double drop pattern of the median 
pricing with a decline in October to $143,000 and a further fall in November to $136,000. 

ARMLS STAT          SEPTEMBER 2011 
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PPI SUPPLEMENT 
The PPI Supplement focuses on newly pending properties added each month to the total pending pool in the MLS sys-
tem.  The preponderance of sales in the lower ranges has been characteristic of the market since 2009.  By comparing 
the new pending figures in rolling four month increments, we are able to detect the more subtle changes in the mar-

 
 
A shift in the range below 50,000 and 50,001-100,000 shows a slight decline in the number of new pendings in those 
ranges.  In fact, the number of pendings in the 50,001 - 100,000 range declined for three months in a row. During the 
same period, however, the new pendings in the $100,001-$150,000 increased three months in a row.  Month over 
month small percentage gains were also seen in the pendings in the ranges of $150,001 - $200,000,  $200,001 - 
$250,000 and $300,001 - $350,000. 
 
As the number of available properties in the lower ranges declines, Buyers will shift their buying preferences to the 
next closest range which will eventually drive pricing higher.  On such subtle changes over time is a market recovery 
formed.  

Pending Contracts Signed In August 

Price Range PPI 
Avg 

PPI 
Med 

PPI 
Units 

Units % of 
Total 

<=50,000            35,097             36,000      1,165  12.08% 

50,001 - 100,000            76,686             77,000      3,091  32.04% 

100,001 - 150,000          124,798           124,900      2,361  24.47% 

150,001 - 200,000          173,583           172,000      1,184  12.27% 

200,001 - 250,000          226,508           225,000         666  6.90% 

250,001 - 300,000          276,227           275,000         395  4.09% 

300,001 - 350,000          326,867           325,000         243  2.52% 

350,001 - 400,000          375,151           375,000         155  1.61% 

400,001 - 450,000          427,395           425,000           91  0.94% 

450,001 - 500,000          479,553           475,000           75  0.78% 

500,001 - 550,000          527,308           525,000           41  0.43% 

550,001 - 600,000          580,021           582,600           34  0.35% 

600,001 - 650,000          629,586           630,000           22  0.23% 

650,001 - 700,000          678,229           680,000           14  0.15% 

700,001 - 750,000          732,889           732,500           18  0.19% 

>=750,001       1,174,813        1,000,320           92  0.95% 

6 
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FORECLOSURES PENDING 
 
Continuing on the same downward trajectory begun from a high in November 2009 of 

Even with the slowing rate of decline since July, the foreclosures pending are still on tar-
get to cross the 20,000 mark by the end of 2011. Foreclosure pendings feed the total 
foreclosure pool which negatively impacts pricing.  Decreased flow from the foreclosure 
pending spigot is seen as a necessary precursor to mitigating the sizable influence of 
lender owned sales on the market. 

ARMLS STAT          SEPTEMBER 2011 

LENDER OWNED SALES 
 

August. Lender owned sales as a percentage of total sales decreased slightly to 41.7%, 

owned sales doggedly continue their negative pricing pressure on Valley pricing. 
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AVERAGE DAYS ON MARKET 
 
Average days on market remained unchanged from July at 100 days.  A market wide 
DOM is not indicative of the DOMs in smaller market niches which vary widely.  The 
value of a total market DOM is useful only as a barometer of overall market health.  It 
should never be used to predict the length of time an individual property will stay on the 
market, which is influenced by the supply and demand balance in its own market niche.  

DISTRESSED SALES 
 
Distressed sales are a composite of short sales and lender owned sales, whose original 
owners were compelled to liquidate their property under duress either through foreclo-
sure or depleted equity plus lender debt abatement. The number of short sales in August 
rose 11.1% to 2,201, representing 25.3% of total sales.  Short sales and foreclosures com-
bined (5,835) represented 67% of total sales.  This is consistent with the twelve month 
average of 67.36% of distressed sales relative to total sales.  STAT sees little change in 

able future.  
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COMMENTARY 
 
This month STAT reports good news on several fronts: total sales are up 3.9%, new inven-
tory is still on a downward trajectory despite an increase (10.4%) in August, total inventory 
continues to decline, MSI declined slightly, and foreclosures pending dropped for the 20th 
straight month.  Pricing, however, which still bobs in dead water, feels no breeze from the 
jobless recovery. The trend lines for new list prices and sales prices are basically flat, and 
the PPI predictions show no reversal in the near future. 
 

Metro was 8.71%, up over the 8.01% reported in May, but down over the 9% reported in 
1 

 
The U.S. Bureau of Labor Statistics reported six consecutive months of Metro Phoenix Area 
job growth, following three years of job losses (230,000 net jobs lost).  From January to 
June 2011, more than 17,000 jobs were created.2   While this is good news, the perspective 
of only a 17,000 new job creation in the first half of 2011 makes it painfully evident that we 
have a long way to go.  In previous 2011 issues, STAT reported that Intel announced the 
creation of an estimated 14,000 jobs and that Boeing, PayPal, First Solar, and Amazon will 
also create new jobs.   
 
On September 2, the Bureau of Labor Statistics reported that non-farm jobs in the Valley 
increased .7% over the past 12 months, with educational and health services representing 
the largest increase of 5.9%, followed by leisure and hospitality with a 3% increase.  Still 
other important areas showed negative growth, notably construction (-11.9%), and govern-
ment (-1.9%).2   While Phoenix Metro job growth is weak, it is moving in a positive direc-
tion.   
 
Like the last dog days (dies caniculares3

remains doggedly uncomfortable.  For both the heat and pricing, we know for sure that 
their days are numbered and relief is coming.  If only the timing for both were is sync.  

ARMLS STAT          SEPTEMBER 2011 

1 EBEller Online 
2 Bureau of Labor Statistics 
3 http://en.wikipedia.org/wiki/Dog_Days 
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